
From small campaigns to large,
Julie Bateman works closely with
clients to understand their cre-

ative needs and produce great rela-
tionships and effective materials. 

The 28-year-old Barrie entrepreneur
offers a variety of services for new
businesses in the process of develop-
ing their logos and corporate identi-
ties, as well as existing businesses
wishing to expand their marketing
and promotional
efforts. The combi-
nation of graphic
design, website
design, hosting and
digital photography
services under one
roof makes the
process easy for
clients to create
professional look in
a cost effective way. 

Operating out of a
studio in her home,
Bateman has no
plans to hire full-
time staff. She
prefers instead, to contract experts as
the need arises. "I've learned from
past experiences to keep the overhead
down. I'm trying to avoid any unnec-
essary expenses." 

Bateman, who went to Sheridan col-
lege for commercial photography, has
no formal training in graphic design.
"When I became interested in graphic
design I started reading every trade

magazine, book and software manual
I could get my hands on." says
Bateman, "Between that, attending
tradeshows and seminars, and a lot of
determination I was soon confident in
my work. One thing I love about
graphic design is that it is an industry
that will always change - there will
always be more to learn." 

juliebateman GRAPHIC COMMUNI-
CATIONS began in September 2003.

Bateman said she
anticipated the
first few months to
be slow but was
much busier than
expected. 

Bateman said her
business appeals
to people because
it's different. "I'm
not just a designer
in the sense that I
don't design by
aesthetic only.
Because I have
business and mar-
keting experience I

can advise clients how to achieve
results and stay within budget." 

So far, she has designed corporate
identities, marketing materials and
websites for resorts, cosmetic compa-
nies and most recently, a Florida
adventure racing company. Bateman's
business successes have also been
published in an industry book called
Creatively Speaking. 

From Concept to Creation 

60
53

87
64

N
ew Balance is one of the
top brand of athletic
footwear in North America.

But New Balance Barrie, located
in the Bayfield Mall, is not your
typical brand store. It is not a fran-
chise but instead, an
independently owned
and operated store.
Owner Doug Becker
has over twenty years
experience selling
footwear and, along
with support from the
New Balance compa-
ny, is operating a
store where the staff's
primary concern is
fitting the customer
properly. New
Balance Barrie starts
by having an exten-
sive selection of sizes
and widths that you
won't find in your average shoe
store. It includes women's sizes
from 5 to 12 in 2A, B, D, and 2E
widths, men's sizes 7 to 16 in B, D,
2E, 4E and 6E widths and chil-
dren’s' shoes in medium, wide and
extra- wide widths. Some New
Balance styles are actually made in
sizes up to 20 and if a size or width
is not available in the store it can
easily be ordered for the customer.
It is rare in this day and age of big
box stores to find a store where the
staff will actually take the time to
measure your feet. Before you even
start to try on any shoes they will
take the time to discuss what your
needs are, including what activities

you'll be wearing the shoe for and if
you have any health issues that
need to be addressed. The New
Balance Barrie staff is also trained
to assist customer who wear
orthotics. For the athlete, New

Balance Barrie offers
a wide range of    run-
ning, walking, tennis
and cross training
shoes with varying
degrees of stability
and cushioning to suit
their needs and activ-
ity level. If you're look-
ing for everyday com-
fort, New Balance
walking shoes come
in black or beige -
which is often more
desirable than white -
for casual wear.
Also for everyday
wear you'll find the

Dunham line of casual shoes for
men and women. Dunham is part
of the New Balance family and also
features many of the comfort
technologies found in the New
Balance shoes. They also are
available in the same extensive
size selection - so again finding the
proper fit is not a problem. Today
people are more concerned with
their health and part of that is tak-
ing care of ourselves, which
includes the health of our feet.
Wearing supportive shoes that fit
properly will not only help your feet
but also align your skeleton proper-
ly and keep your knees and back
feeling better too.
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New Balance Barrie’s Staff is Trained to Professionally
Measure Your Feet and Fit Your Shoes.

The Bayfield Mall
320 Bayfield St., Barrie

728-9780
www.newbalancebarrie.com

barrie
Barrie’s Specialty New Balance Store

Marc McAllister, Manager of
New Balance Barrie. Marc
has many years in fitting
athletic footwear.


